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AMENDMENT 

IN THE CLAIMS: 

Pursuant to 37 CFR §1.121, below is a complete listing of all claims in the application. 

1. (Currently Amended) A method for utilizing information relating to a subscriber to identify 

said subscriber comprising: 

receiving data from a plurality of programming and advertising sources; 
receiving subscriber date about a s u bscriber's use of the programming and 
advertising sources, the sub scriber data comprising; 

i) a command of interest from the subscriber: 

iil an event record that comprises a command of interest and a time 
associated with the comm and of interest: 
v iu wi ug inf o rm ation a saeei a ted with fee Bubseriber, tho viewing iuf ui mation indio ntin c 
w h o tli o r th o c tibaori hnr v i ^vH lata fee prnprnrnmiiiE and advortioinK oouro e a ; 

receiving a subscriber attribute, the subscriber attribute comprising data about the 
subscriber; 

merging said data from said p lurality of programming and advertising sources, 
said subscriber data v lowing information , and said subscriber attribute to create a 
subscriber information data store; 

matching data of said subscriber information data stoTe with an advertisement 
attribute comprising product data about a product; and 

if data of said subscriher information dat a store matches an advertisement 
attribute, then identifying said subscriber a s a desirable subscriber to receive a selected 
advertisement from a provider o f said product. 

analysing tho matched data to dotonumo a probability of tho oubooribor to 
purchaao tho produot aooociatod with tho odvortioomont attribute, tho probability further 
oharactoriEing th e aubooribor as a dooirablo oubooribor to rocoivo a ooloctod advortic e m e nt 
for tho product ; 
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2. (Original) The method of claim 1, wherein said subscriber comprises a consumer. 

3. (Previously Presented) The method of claim 1, wherein said data from the plurality of 
programming and advertising sources comprises television-programming data. 

4. (Canceled) 

5. (Previously Presented) The method of claim 1, wherein said data from the plurality of 
programming sources comprises duration information. 

6. (Original) The method of claim 1, wherein said subscriber attribute comprises demographic 
information. 

7. (Original) The method of claim 6, wherein said demographic mformation comprises a 
profession of said subscriber. 

8. (Original) The method of claim 6, wherein said demographic information comprises a property 
ownership history of said subscriber. 

9. (Original) The method of claim 1, wherein said subscriber attribute comprises a questionnaire 
response. 

10. (Original) The method of claim 1, wherein said subscriber attribute comprises a purchase. 

1 1 . (Original) The method of claim 10, wherein said purchase comprises a purchase of a product, 
wherein said purchase complements a product provided by said provider. 

12. (Original) The method of claim 10, wherein said purchase comprises a purchase of a product, 
wherein said product competes with a product provided by said provider. 

13. (Original) The method of claim 1, wherein said provider comprises a content provider. 
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14. (Canceled) 



15. (Original) The method of claim 13, wherein said content provider comprises an advertising 
provider. 

16. (Currently Amended) A computer-readable medium on which is encoded computer program 
code for utilizing information relating to a subscriber to identify said subscriber comprising: 

computer program code for receiving data from a plurality of programming and 
advertising sources; 

computer program code for receiving subscriber data about a subscriber's use of 
the pr imming and a d vertising sources the subscriber data comprising: 
n a command of interest from the subscriber: 
m .v^t record mat comprises a com m «nr1 of interest and a time associated with the 
command of interest v iewing informa t i o n Msooiatod with tho aubooribor, tho vi e wing 
mf om m l i u u uidkm ri nc wh uU im tho oub^ r ri b u ripwcd d ntn fluu t at loaot n n * n f n nid 
tHofeHumning and ndv ui lioing oourooi u ud o oouroe other than t h e plurality of 
progromming and advcrtiDing oourooo ; 

computer program code for merging said data from said_Ae-plurality of 
programming and advertising sources, said subscriber data> l o wing information , and said 
subscriber attribute to create a subscriber information data store; 

computer program code for matching data of said subscriber information data 
store with an advertisement attribute comprising product data about a product; and 

computer program code for analyzing the matched data to identify a desirability of 
cc-H g ,,h SCT iber. such that if data of s a iH subscriber information data store matches an 
ad^rtisemgnt attribute, t >™ inftntifving said subscriber as a desirable subscriber to 
revive a selected advertisem ent from a provider of said product 

det e rmine a probability of tho oubooribor to pm u haao oaid product ocoociatod with 
tin u d ^rtip o mont at t ribute tho probability furthor chena oto rizing tho on Wrih f 
dcsirablo ouboorib e r to roooivo a selootod advertisem e nt. 
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17. (Currently Amended) A system for utilizing information related to a subscriber to identify the 

subscriber comprising: 

a content database, wherein said content database comprises data from a plurality 

of programming and advertising sources; 

a subscriber-action database, wherein said subscriber-action database comprises 
subscriber data about ajatejbi^s " Re of the «QflwmmiTig and advertising sources, the 
subscriber data comprising: 

i) a command of interest fr ™^ the subscriber: 

ii\ an event r^-nrd that com r™^ a command of interest and a time 
associated with the co mmand of interest: 
riewaig h erniati on asseek te d vith fe e u ub uu ibor, t hn vie w ing m fum.n ti nn i nclinting 
wh uO i u i fee nubo c ri h u vi e wed dat n f rn m ul l u uut one n f said piagramming and advortioi n g 
. O Li iuuj and a ooiiro u o ther than the plorality of progr nu u ui ng and ndv n rtiaing oouroeo; 

a subscriber attribute database, wherein said subscriber attribute database 
comprises an attribute of said subscriber, the attribute comprising data about the 

subscriber; 

a subscriber infonnation database; 

a merge processor electronically connected to said content database, said 
subscriber-action database, said subscriber attribute database, and said subscriber 
information database, wherein said merge processor is operative to merge information 
from said content-access information content database, said subscriber-action database, 
and said subscriber attribute database to create data in said subscriber information 
database; and 

a data analyzer electronically connected to said subscriber information database, 
said data analyzer matching data of said subscriber information data store with an 
advertisement attribute comprising product data about a product, said analyzer further 
anal ys t tho match n d duiu to dotonr rinn u probability n f th. -ub uu iib ui te n n rr h n-n n nirl 
p wd uq aoaoo i atod wife the advertisement att ribute, the pr o bability furt h er characterizing 
the subscriber as a desirable subscriber to receive a selected advertisement if data of said 
subscriber information data s tore matches an advertisement attribute . 
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18. (Original) The system of claim 17, wherein said subscriber attribute database comprises a 
purchase history database. 

19. (Previously Presented) The system of claim 18, wherein said purchase history database 
comprises a credit card database. 

20. (Original) The system of claim 17, wherein said subscriber attribute database comprises of 
property ownership database. 

21. (Original) The system of claim 17, wherein said subscriber attribute database comprises a 
survey result database. 

22. (Original) The system of claim 17, wherein said data analyzer comprises a report creator, 

23. (Canceled) 

24. (Canceled) 

25. (Canceled) 

26. (Canceled) 

27. (Canceled) 

28. (Canceled) 

29. (Canceled) 

30. (Canceled) 

31. (Canceled) 
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32. (Currently Amended) A method for utilizing information relating to a subscriber to identify 
said subscriber comprising: 

receiving data from a plurality of programming and advertising sources; 
collecting subscriber data about a subscriber's use o f a media delivery network, 
the collecting step comprising: 

i) identifying commands of interest from the subscriber; 
in forming event records that record at least th e commands of interest and 
a time associated with the co mmand: 

rocaiving viewing information oopooiatod with tho aubooribor, the vi e wing 

information indicating wh e thor tho oubooribor viewed real time data from a oouroo oth e r 
than the plurality of programming and advortiaing oouro e s; 

receiving a subscriber attribute, the subscriber attribute comprising data about the 

subscriber; 

merging said data from plurality of programming and advertising sources, said 
subscriber dat av iowing information , and said subscriber attribute to create a subscriber 
information data store; 

matching data of said subscriber information data store with an advertisement 
attribute comprising product data about a product; and 

if data of said subscriber information data store matches an advertisemen t 
attribute- then identifying said subscriber a s desirable subscriber to receive a selected 
advertisement from a provider of said product or 

if data of said subscriber information data store does n ot match an advertisement 
attribute, then identifying said subscriber as an un desirable subscriber in relation to a 
provider of said product. 

analyzing tho matched data to dotonnino a probability of tho pubaoribor to 
purchase caid product aooooiatod with tho advortioomont attribute, tho probability further 
characterizing tho oubocribcr ao a doairablo pubsoribor to r e c o ivc a oolooted advertisem e nt ? 
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33. (Currently Amended) A computer-readable medium on which is encoded computer program 
code for utilizing information relating to a subscriber to identify said subscriber as a desirable 

subscriber comprising: 

computer program code for receiving data from a plurality of programming and 

advertising sources; 

computer program code for receiving viewing information associated with 
tho Dubporibor, the viewing information indicating wheth e r the subooribor viowod r e al ■ 
timo data from a oouroo othor than tho plurality of programrning and advortioing aourooo; 
collecting subscriber data about a subscriber's u s e of a media delivery network, the 
computer program code for collecting subscriber d a ta comprising computer program code 
for: 

i) identifying commands of interest from the s ubscriber, and 
\\) forming event records that record at least the commands of interest and 
a time associated with the command: 

computer program code for merging said data from the plurality of programming 
and advertising sources, said subscriber dat av iowing information , and said subscriber 
attribute to create a subscriber information data store; 

computer program code for matching data of said subscriber information data 
store with an advertisement attribute comprising product data about a product; and 

computer program code for analyzing the matched data to identify a desirability of 
said subscriber, such that if data of said sub scriber information data store matches an 
advertisement attribute, then identifyi ng said subscriber as a desirable subscriber to 
receive a selected advertisement from a provid er of said product, dotoimino a probability 
of tho pubooribor to purohapo paid product aaoooiatod with tho advortisomont attribute, the 
p robability further ohoroot e rizing th e suboorib e r ao a dooimblo oubooribor to roooivo a 
solootod adv e rtioomdnt for the product: 
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34. (Currently Amended) A system for utilizing information related to a subscriber to identify the 
subscriber as a desirable subscriber comprising: 

a content database, wherein said content database comprises data from a plurality 
of programming and advertising sources; 

a subscriber-action database, wherein said subscriber-action database comprises 
viowing information aooociatod with th e oubjoribor, the viowing infoi u iatiou indicating 
u hoth o r the ou boct rihrr virv"^ *™" a oouroo other than the plurality of 

pio^Drnmrnc and advertising ™< *»\s*™h*r data about a subscriber's use of a media 

delivery network, the collecting step comprising: 

i) identifyin g commands of in terest from the subscriber; 
in forming event records th at r^ord at least the commands of interest and 
a time associated with th e command; 
• a subscriber attribute database, wherein said subscriber attribute database 
comprises an attribute of said subscriber, the attribute comprising data about the 
subscriber; 

a oubooribor mfoimation databases 

a merge processor electronically connected to said content database, said 
subscriber-action database, and said subscriber attribute databas e, and oaid oubooriber 
kifoimation database, wherein said merge processor is operative to merge information 
from said content-access information content database, said subscriber-action database, 
and said subscriber attribute database to create data in a_said-subscriber information 
database; and 

a data analyzer electronically connected to said subscriber information database, 
said data analyzer matching data of said subscriber information data store with an 
advertisement attribute comprising product data about a product, said analyzer further 
analyzing the matched data to M«ntitV a desirability of said subscriber, such that if data of 
said subscriber information dat * store matches an advertisement attribute, then identifying 
said subscribe as a desirable subscriber to receive a selected advertisement from a 
provider of said product, dotormino a probability of tho aubooribor to purohaoo said 
p r oduct a33oei r.t r J vifr advertisement attribute, tho probability further ohnractoriEing 
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fee u ub ju ib u as u rtnrirnnln n ibuui ibor to tee&K a Bek « ed afrwt i^ ment of the c nid 
product. 

35. (Currently Amended) A method for utilizing information relating to a subscriber to identify 

said subscriber comprising: 

receiving data from a plurality of programming and advertising sources; 
Electing information about at least ^ subscriber's usage of media applications 
on ^ least ™« media devi^ said media d e ™* sorting differs applications invoked 
anj ^mjglled hv a subs criber command, the s te p of c ollec tin p said subscriber's usage 

information further com prising: 

al accepting a selected subscribe r command; 

W) HttterminiTi p an appliiaHnn iden tifi er cnrresoondinp to a particular 
ap plication to which the sriected subscr iber command is addressed; and 
p. ) creating an event record c omprising: 

1) the application identifier; 

K an identifier correspondi ng to the selected subscriber 

command, and 

a time stam p that records the t ime of the occurrence of 

the selected subscriber command; 

icooiving view i ng information aopociatod with tho oubb oi ibor, the viewi n g 
infuu uation indicatin g , whether the jubooribor viewed data from the plurality of 
pto g mi ui i mit - and advertising oourccQ nn d from a o o n rnn ull i u Ib on t ho p hrrnlit y of 
programming and odvortiaing oourcoo; 

receiving a subscriber attribute, the subscriber attribute comprising data about the 

subscriber; 

merging said data from plurality of programming and advertising sources, said 
snh^riher's usage v iewiag information, and said subscriber attribute to create a 
subscriber information data store; 

matching data of said subscriber information data store with an advertisement 
attribute comprising product data about a product; and 
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analyzing the matched data to identify a desirable subs criber to receive a selected 
advertisement from a provider of said product, said de sirable subscriber having matched 
data of said subscriber information data store with said advertisement attribute, 
dotermino a probability of tho subscrib e r to purohaoo paid product aaGociated with th e 
a d v e rt is anient attribut e , tho probability further characterizing th e sub o cribor oa a desirabl e 
subscriber to roooivo a oolooted advertis e ment of said product . 

36. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving said subscriber attribute that identifies said subscriber as a 
consumer of said a ^rovide r. said providor identif y ing tho advortioomcnt attribute, and wherein 
tho st o p of analyzing th e matched data to d e t e rmine paid probability of tho oubopribor to purchaae 
paid product associated with tho adv o rtioomont attribute further oompriooo analyzing paid 
purchase of the oonoumor to d e t e rmino paid suboorib e r'o likelihood to purohaq o a different 
product of aaid provid e r . 

37. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving said subscriber attribute that identifies a profession of said 
subscribe r r and wherein th o stop of analyzing tho matched data to dotormin e oaid probability of 
fe e sub s criber to purchaso ooid product afloooiatcd with tho advertisement attributo further 
oompriaoG analyzing the profoopion of oaid oubpcribor to d e t ou nino said probability of tho 
sub s crib e r to purcha s e paid product . 

38. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving said subscriber attribute that identifies a property ownership history 
of said subscriber, and wherein the step of analyzing the matched data to determine said 
probability of the subscriber to purchase said product associated with the advertisement attribute 
further comprises analyzing the property ownership history of said subscriber to determine said 
probability of the subscriber to purchase said product. 

39. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving a questionnaire response from said subscribe rs - end wh e rein th e st e p 
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e fHaet yg feg I h v m atched rinti lu d u t o rmino onid piu lutility o f fee ^ m ilor to i mrriinnn mi d 
piod uui esseeie ted w ith t hn nrb u tiocmont a t tri b i iu. M Q i u mmpri -o a Mfr gi ag - fe e a^ estieaaa ge 
F espease uf uni.1 ml m n il w t e rt n trr m in - said | babi&y nf fee sa beerib e f t n iw mhrw e -eaid 



40. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving a purchase of a product by said subscriber , an d w het em ths a t< v of 
analysing fee ma lo h u d data to drt ui miu o paid p ro babili ty o f fe e rnhnu ibu t o puro hrrn n nid 
prod uct ap p o inte d wife fee ad ■effewmeat nttribulc farther compriooo analysing the purohase ef 
fee product to do loiii iiuo a prob n b i b t y u f the nubnorilu te pawteae n ee gpfeaeatay pr nriun t . 

41. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving a purchase of a competitive product by said subscriber,^ W be f e» 
fe^tepHBtoa^ag^M^atea ed da ta lu d u torniinn n n i t l p iu batility ofth n mbjoiiborto ygeh a se 
mid produot aoo u uu lu d with t hn ad y ui upcmont ottrilm lu f ur ther oompi iu u u um i lya in g fe e areea as e 
o f Aid oompotith B product to dotuui uio oaid probability of t hn nub um ibu te pu rn non o n o id 

42. (Previously Presented) The method of claim 35>, further comprising: 

communicating the selected advertisement for sajdfee product associated with 
said fee advertisement attribute to sMdfee desirable subscriber. 

43. (Previously Presented) The computer-readable medium of claim 16 on which is encoded 
computer program code further comprising: 

computer code for communicating the selected advertisement for the product 
associated with the advertisement attribute to the desirable subscriber. 

44. (Previously Presented) The system of claim 17, further comprising: 

a communications interface for communicating the selected advertisement for the 
product associated with the advertisement attribute to the desirable subscriber. 
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45. (Canceled) 

46. (Canceled) 

47. (New) The method of claim 1, further comprising: 

if data of said subscriber information data st ore does not match an advertisement 
s ftrrihnte. then identifying said s u bscriber as an undesirable subscriber in relation to a 
provider of said product. 

48. (New) The computer-readable medium of claim 1 6, further comprising: 

computer program code for analyzing the matched data to identify a desirability of 
g^rihttr. such t tat if date of said subs c riber info rmation data store does npt match 
an advertisement attrib ute tben identify^ ? a»iri subscriber as an undesirable subscriber in 
relation to a provider o f said product. 
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